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MIKDSEHT BEEERA

Chikyu no Arukikata General Planning Guide

1979 FDEIFILLE, MITEEX A TS LMIRDSE 1D
BAKIT - BAKRIT A NN RIEDDDOBZITARTD

ARRICEEF/V, FEEYR—MULET,

Since it was first established in 1979, Chikyu no Arukikata has supported travelers,
confronted every challenge faced by travelers during both overseas and Japan trips
as well as inbound tourists, and continues to support these activities.

Chikyu no Arukikata, the bible for individual travelers,
has an extensive lineup with a total of over 250 publica-

BARITEDINA TILTHIRD S E A, ETHENR Z (&
U, BEEMZREANT 2"TEARI. RFRGEAR
faruco iR EV Y —XEE 250l EONS T T+ EAR
AT Y T TREVWGEED = —XICHZAET, i
ROBEAITTIPSNS, A YNNIV RAFOY 7Y
4 FTGOOD LUCK TRIP; CIEEHAARS TIEOBRT
ROBAZRELTWET, AUIYFILMFLRELER
L. ARPHEIRMED 7 E—ILISERWEWTWET,

tions in the series that includes overseas guides, Japan
guides that provide information about various places
in Japan, and "aruco” which is a guide that supports
female travelers. With this variety, we can meet the
needs of a wide range of readers. We also have a Chikyu
no Arukikata website, operate SNS and a "GOOD LUCK
TRIP" website for inbound tourists from which we send
out information on travel attractions from a uniquely
Japanese perspective. We also create original booklets
used to promote products and local assets.

[HhEkDEEH I DEL(L,
BARANDBIRIT

The history of “Chikyu no Arukikata” overlaps
with the history of overseas travel by Japanese people.

HISTORY

#mﬁ’fzﬁj Eih.ﬁ 3!L<7>|79$F ;8
H ACFEEERE HBEARERE

Photo take in collaboration with: Left: Maruzen, Marunouchi
Main Store, Right: Books Kinokuniya, Umeda Main Store
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/
B bEY I R EBIEETHBN
BEIZTRELWEADREY IR, TILAPEHPFREDTICK
BT —XEDNMDPIBNULTVET,

Featuring the latest topics in the
cover story

We feature themes of interest such as seasonal topics,
gourmet and souvenirs that you should experience in an
easy to understand format.

&CONTACT us

RED - FEAFLED
BEDATRETT,

AR EICERER
NERBODEFIOT #UKRBEEFELE
TERWEDLELEEEL,

We can include pure advertisements on
the front and back pages as well as inside
the guidebook. The publication fee may
differ based on the title. Please contact
our advertising department for details.

advertisements

TR D A~ T8 05

GLOBE-TROTTER TRAVEL GUIDEBOOK

851 hix

Overseas guides

HR1600E & Higi% AE T DBNIRITD/NITIL
ra_u\y/\"h rﬁibﬁ UjJJ\ rx':'z':¥'7rt7:7l\ rﬁt/‘\?J\ r*i&i'7 UjJJt
HHRZ5DDITY 7Ic7 T, 160DE EMHZMEREL. $11205 1 L ZFKiTI S MR
DHEEH 1 B2EFEZBNITIHART v Ih 5, BHPEZFEUSRANTZIH5DET.
KEDTA YTy T TT,

The bible of overseas travel covering 160 countries and regions throughout
the world

We have published around 120 titles of “Chikyu no Arukikata"” that cover 160 countries and regions
subdivided into the five areas of Europe, North & South America, Pacific & Oceania, Asia and the

Middle East & Africa. Our extensive lineup includes publications from guidebooks that feature entire
countries to guides with detailed information about cities and regions.

MRDELEIE ST TIRADTHEIRERT1ILH

B DIBKRAIIFEES

1979 EORFIRIE, BATHU EETADEBIC, VWACERIRES SHEMENISERL, /{2ty H—%
DA BRI R EEDEUIC, 1980 FRAS 00 ERIHIT, BIMRITH—RILTHIONT, HIROEEH,
DALETIE TDNCR A5 TWANCEK) KEEL TSRS, Z0% BREBSSLIRORS A SHIEL,
BER, WEL, FENT7IU— SHRELSTRTEOS-RICHABN, MROSES ) (BT SEHLI
BOELRNSY, T OBEORLEADE U . BICREORITRS PN EBRUNEESSATVET.

The innovative editing style communicates live the fun of traveling and has
won tremendous support from our readers.

When we launched Chikyu no Arukikata in 1979, it was immensely popular among backpackers for its thoroughness in providing information on
how to travel cheaply to people who were interested in walking and seeing the world for themselves. During the 80s and the 90s, as travel over-
seas became more common, we changed the concept of Chikyu no Arukikata from “how to travel cheaply” to "how to travel smart”. After this
period, the way people traveled became more diverse over time. To meet the needs of travelers such as those on circular tours, staying tours,
families with children, and families that include three generations, we have expanded the amount of information about tourist facilities, res-
taurants and hotels listed in Chikyu no Arukikata. We always include information with awareness of the travel style and trends of our readers.

anEsaIne
® TV

( POINT-2 )
bR DET; %I];‘HJ 143

ERBHRHSHKROTI=vY, FFEOOIIF T BRE2EEL D
SIREY BE TOMICRIIDIRAICT DRI ERERMBLE T,

Acquiring basic knowledge of the
holiday destination

We provide useful information tailored for travelers from the
time they leave Japan until their return using a variety of means
from basic information to travel tips and feedback from readers.

( POINT-3 )

/
[13 ”» - =
HEHETWRWICHE
HOBELEHLDORA > b ETORWTR, FILA ¥avEY
I IVIA BHBEDERB > RDBEHLTVET,

Routes are carefully explained

We provide careful explanations with an overview of towns and
tourist points of interest. Our guides also contain a great deal
of information about gourmet, shopping, entertainment and
accommodation.

MRS <A77 - FRIRATEETT !

We can also publish pure advertisements, tie-ups and business publications!

HEICYA 7y TREOH/ED
AIEETY,
RBELOVWTREBRELRIEIC
BOETH, FIEEEHTEDET, #UKRBILEE
HHETEEWEDELEZL,

We can include tie-up articles inside the guidebook.
Articles are not included in the publication fee. We
can also write the article for you. Please contact
our advertising department for details.
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REHEO Survey method @

$HE A%/ CANTERA Survey method / CANTERA

RENR/ 2023 ERTOMIRDEES Survey target / Chikyu no Arukikata
BAZAE published in 2023 Purchaser survey
%75 70BN EY *Graphs [l and B are applicable.

REHEO Survey method @
RBEAE/AVI—RYRNTVT—N Survey method / Internet questionnaire
FERR/ HIROHEH SNS 7407 Survey target / Chikyu no Arukikata SNS
— EEE=Y— followers and reader monitor

= ~ Survey period / March 19 to April 2, 2024
;Hﬁﬁﬁﬁ/ 2024438198~ 4828 Sample size / 320 people

Y TIVE/ 32097

BE - D/ WIROSETT
95 7B~BUEOF— 5 Hi

AEHEO

Survey and analysis / Chikyu no Arukikata
*Data from graphs @ to [B and later are
applicable.

Survey method @

REAE/ VY-V NTT—
TR/ 20184 1 B 52024 & 1
RITHBIMRITRRSG D1 LEELIEA
(BUF, —fhk{TE L &RAC)

REHAM/ 2024463A8B~3A1180
YYTNE/ 3115V T

#AE/ GMOUH—F

D/ HWIROSES

¥k ADYTTT IR

B Bkt

Gender ratio

HETZENZWNMERTI AN
BRIFFFEALATNTYREL
BAWIEWTWET,
Slightly more women tend

to buy the guidebook but we
have a good balance of men
and women at almost a 50:50
ratio who purchase it.

BLlt

Gender ratio
(%)

it 56%

Women

Survey method / Internet questionnaire
Survey target / People who answered with
“I have traveled overseas between January
2018 and January 2024"

(Hereafter, referred to as “general travelers”)
Survey period / March 8 to March 11, 2024
Sample size: 311 people

Survey / GMO Research

Analysis / Chikyu no Arukikata

*Graph *A is applicable.

B BLRRIFEBALE Age

40~ 50D AL ERDICIEL
WBOXHFEWLWTWET,

oy

Women

o
% Hover 80 years old

sia 7 37 1 —Ib (B RIT)

Reader profile (overseas travel)

HAR TV I DBABIAD R MROHBEAZILTTWET

FEEIR40~ 50 RDEHENE < BATFERT BMITRAT I TY, BAKITE
TOTEFEDRERIIIIHKYITH61%. A K7y VEAREPIRITIIRE SR

THFED3H AULRIICITS ADKI SR+ ICHBZENMT TRITOERZIT S5

BT,

Our readers buy the guidebook early on and carefully plan their trip.

Many of our readers are company employees in their 40s to 50s who prefer to make
arrangements for their trip by themselves. Sixty-one percent of our readers decide on what
they will do at the overseas travel destination before the trip, and they allow themselves
sufficient time to plan their trip because about 50% of them buy the guidebook and plan their

trip over three months before they depart for their trip.

composition ratio by gender

We receive extensive support from people of
various ages but mostly people in their 40s
and 50s.

(4FH5) (Age)

10~191%

10-19 years old

20~29m@
20-29 years old

30~39i%
30-39 years old

40~49i%

40-49 years old

50~59i%

50-59 years old

60~69
60-69 years old

70~79®
70-79 years old

80mM L

E:]:3

Men
~

30

7 tHE4EIY Household income

300FMU ES500FAEXHNZNT
Ih, 700 FHMU LOHEN4EIE
RO TWET,

30075 MK

Below 3 million yen

3007 ML L5005k

3 million yen to below 5 million yen
5007k L7005 FkHE

5 million yen to below 7 million yen
70075 _£1,00075 K

7 million yen to below 10 million yen
1,000 £1,50075 A
10 million yen to below 15 million yen
1,500 £

15 million yen or more

Many readers are in the range of three
million yen to below five million yen.
However, readers with seven million yen
or more make up about 40% of the total.

30 40 (%

2 Occupation
MEENHSE E 5 6. Around 80% are employed, 9%
I o/ s are housewives/husbands,
iﬁg& i?\;g_?\ i and 5% are students.
6ETRD o

-

SHE
Company employee

ERIR - FREX

Housewife/husband
BEX (FU-FYA,
BAEREIZSE
Self-employed (includes freelance
and sole proprietor)

IN=RPFILINA MeE
Part-time workers, etc.

i
Unemployed

N

Civil servant

P4

Student
ZOMtEEOHE

Personnel at other
organization

20

30 40 50 60 (%)

B /%{THEE Form of travel

MZEsPRTILRELZBETFRTS  Seventy-five percent of readers arrange their
own air ticket and hotel, and most organize
their own trip.

M75%E. BATRITEMEHITIA

MNEEAETT,

MEHRTINEEEBSTFR
Arrange their own air ticket and hotel, etc.
IZHRIT I BEE
FRITSHCHRIAL TFER

Request a travel agency to arrange

their air ticket and hotel, etc.

RREERLD/NYT—IYT—
Package tour without a tour guide
RREMZONY - VT —
Package tour with a tour guide

FBHR, BOULZDERTHIT

Business trip or travel by extension

20

25 (%)

@ A4 RK7wvoEEAKE] Time of purchasing the guidebook

3HBULRICEEATBAN S, KRITEHERTY 6 1AL LAT
W oEREIRDDAE, HFEInA~ 61BN REEL H
FD 2 HARIIE 6 BIDADBALTNET,

HRERT~ AR
Just before departure to
1week before departure

S AR~ 2:ER AT
1to 2 weeks before departure

HFE2iER~1 BRI
2 weeks to 1month before
departure

tHFE1H A~20 Bl
1to 2 months before departure

W20 A~371 A8
2 to 3 months before departure

$£3nA~61 R

i
3 to 6 months before departure

561 ALL LR
6 months or more before
departure

BRITAREHEIR
When not planning a trip

Many reade

rs buy the guidebook three months or more before their trip, but

some buy before planning their trip or start to prepare over six months in
advance. The highest number buy the guidebook from three to six months before

departure, and 60% of readers buy it two months or more before departure.

[—iRFRITE L LER] *A

[Compared with general travelers] *A

R

After departure

SRR~ 1BRIAT

Just before departure to 1 week before
arture

HF BRI~ 2ERET
1o 2 weeks before departure

238~ 1A

2 weeks to 1month before

1to 2 months before departure

W21 A~31 Akl

2 to 3 months before departure
31 A~61AHI

3to 6 months before departure
$£60 ALLERT

6 months or more before
arture

BRETAREHEIR

When not planning a trip

80 (%)

—RRHRITE Tl
#96 ZIH S 2 BMAT~
3nAFICEA

Around 60% of general travelers
buy the guidebook from 2 weeks
to 3 months before departure.

>3

20

25 (%) © 2

20

25 (%)



Profil

[ G*1TIIZE05ER  Trip planning time

HED3H AULRICIRT Z2ADMEEIE, AART v
BALEDE, BULRANS U > < DRAXNTHITEEZILT
TWEY,

BRI~ 1 ERE
Just before departure to 1week
before departure

HF AR~ 28R

1to 2 weeks before departure
HFE2BR~11 Bal

2 weeks to 1 month before departure
510 A~20 ARl

1to 2 months before departure
520 B~35 ARl

2 to 3 months before departure
HF3nA~61AH

3 to 6 months before departure
H560 ALLER]

6 months or more before departure

0 5 10 15 20 25 30 35 (%)

B FHEH (RITEEREL.
L= Y)

Reservation time (the time when the reader books the tour, air ticket
and hotel, etc., after deciding on a destination)

BHZVEHEHERED3~ 61 AREH
ARy IBALRUKATY, HHED
17 BRIETIEFHZELTWS AN 8E
ZEHTVNET,

F—OMiZESE, RTIVEEZRLAD

The largest number of readers reserve their
trip three to six months before departure at
the same time as purchasing the guidebook.
Eighty percent of readers reserve their trip at
least one month before departure.

BRI~ AR
Just before departure to 1week
before departure

S AR~ 2;BRE

1to 2 weeks before departure
HF23BM~11 BAl

2 weeks to 1 month before departure
H510 B~20 ARl

1to 2 months before departure
HFE2nB~31 BHI

2 to 3 months before departure
531 A~61 Rkl

3 to 6 months before departure

61 AL LR

6 months or more before departure

30 35 (%)

O BARITETOTEIFEDRERA

Time of decision on what to do at the overseas travel destination

Around 50% of readers plan their trip three months or more before
departure, and they purchase the guidebook and begin to carefully
check information and plan their trip early on.

[—ARERITE L LER] *A

[Compared with general travelers] *A

HHFEERT~ 1ERE]
Just before departure to 1 week
fore departure

B~ 23BRA

1o 2 weeks before departure
HFE25EE~10 ARl

2 weeks to 1 month before departure
1nA~2n A%

1to 2 months before departure
HR2nA~3n A8

2 to 3 months before departure
530 B~61 ARl

3'to 6 months before departure
HF6H AL ERT

6 months or more before departure

—RRERITE Tl

55%hitiFE 1~ 31 ARIICIIS
Fifty-five percent of general
travelers plan their trip from one to
three months before departure.

27.7%

10 5 20 25 30 (%)

B BARITHRREDRDF LB TER

Information that led to deciding on the overseas travel destination

SROF 1o 1R DS T,

VYA MIRE T ROTHRITH

ARTvY, SNSEfER Lo HRAITH
A RTY VBIRITHRREICKERR
EEZTWSZENDIDET,

THAIRT v

Travel guidebooks

T7YAk

Websites

) HIADFEVPIRER
Friend's suggestion or experience
Travel Sgoncy

S

SNS

Travel magazines

General magazines
National Tourism Organization

()
Other

Readers were allowed to give multiple answers
concerning information that led to their decision
on the destination. The top answer was websites,
followed by travel guidebooks and SNS. This
indicates that travel guidebooks have a significant
effect on deciding the travel destination.

40 50 (%)

0 10 20 30
(52FTOEHEIE) (Can answer with up to five items)

I BAMRITEANDHIR Ty ViEFE

Percentage of readers who carried the guidebook with them to the overseas travel destination

IR TDITENF E IO EID A HFET
[TROTVET,

Sixty percent of readers decide what they will
do at the travel destination before departure.

87%DANF A KT v ¥ = EMSI K
ZUT, RITELTWET,

TR
Before departure

IRITSEEIES

After arriving at the travel destination

EBS5EBVZRN
Not sure

Eighty-seven percent take the

and use it during their trip.

B BARTZE>DFIC
FARMA-BA-BWEXZULTPITA

BRPR—Y T —2ZHALID, BIEREERDHD WiFi
=5 —PSIMA—R, GREBDOHOEZREBATS
ADELRENET, BARITEE SNFICBA-BVWEZL
e7A T LEEHEELTNBANEL, REZELDHD
REICBRNTHDIEDSIDZET,

R—VT—R&INY I

Suitcase and bags

AR - T - WA

Clothes, underwear and undercloth s
Fyoavig

Shoes, walches and fashlon accessories

Med\cauon

WiFilL—9—.

N
Credit cards deblt cards
International drl%lmg license
AVHIRLYX

g;ont;cﬂt Ie{;
&R

Voice transf?tﬁ device

Z0fth

Other

16"4

RO
Nothing in particular

50 60 70 (%)

Items that were newly subscribed,
bought or replaced for the overseas trip

The answers showed that many readers buy new clothes
and suitcases, WiFi routers and SIM cards to maintain their
communication environment, and purchase medication to
manage their health. Many readers gave multiple answers for
items they purchased and replaced for their overseas trip,
suggesting that they are willing to invest in these items so that
they can enjoy their trip.

2=V —R&ISy T
Suitcase and bags
B - T3 - AL
Clothes, underwear and underclothes

73z
Shoes, watches and fashlun accessories

Medication
WiFiL—5—. SIMA—R
lter, SIM card
NASETIFIAAS
Cameras and digital cameras

cnsmeucs

1 FE kAL
ks cards
International driving ficense

aYFIRLY.
Contact lens

Voice translation device

61.0% guidebook with them to the destination

‘ [— AR hRITE E LLER] *A

[Compared with general travelers] *A 7

EHELED -
Did not carry the
guidebook

H1R%E

TRSEICHER LI

Carried the guidebook
tothe travel
destination?

(%)

—MRERITE TIE

BB ULINRS

The top answer from general
travelers was “Nothing in
particular.”

Ot
‘ ‘ Other

20
(#2#[E1%) (Can have multiple answers)

30 40 50 (%)

0 10 20
(#24(E1%) (Can have multiple answers)

Nothingn e eaisr 45.3%
30 40 50 (%)
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( POINT-1 )

/
2HETHRNR EZ 5% B,
ZDLbnEh(C

ERROZ < IFE£HEINOBHREBEL, LKBEAIRTvIT
WO EFSNBEBRRARY MCRSY, TEZRFEDTIT
DENEFERL. BHELTVET,

Includes noteworthy places in every city, town
and village. An encyclopedia of the local area
Many of the Japan guides include information about every city,
town and village. We discover and publish information about the
attractions of as many areas as possible, not just focusing on

major tourist spots that are often listed in tourist guidebooks.

>5

BT T DA

GLOBE-TROTTER TRAVEL GUIDEBOOK Japan guides

“Z D DEFRTILRED - 1F
WIRBRIHIRKTYY
ZOLHOREZZEMLETRRULENEY U—X . EOF1 MLEHEHBR
oo KD OISR, MBI ST PIR - ik - RIGMRE TRITLTLVET,

Guidebooks to rediscover your hometown where you can discover new
attractions and information about the local area

The Japan series covers every detail of noteworthy places in the local area and each title in this
series is a travel encyclopedia worth reading. We have published a wide range of books from
prefecture guides to area, city and district guides.

WMICEEA

MATEL T T EEEI LSV,

HEYEHIT” LN BIRERE!

THIRO %% 75, BT 40 AEEMIC, 2020 FICHE U ERIRS U—X, IRITETR I THL, EEEICHIIG
BB TRy T BEREDT —IBEEELS, MTEOELOHRLNSEHHHEANE L TEERTS
BIUTHA K, TBAA ROEIBEETROTF —EBESTLRNCBALTLET,

Many local residents also buy our guides, not just travelers.
A great deal of information to enable anyone to learn more about their hometown!

The Japan series was created in 2020 to celebrate the 40th anniversary of the launch of “Chikyu no Arukikata.” This series
thoroughly introduces special themes on such things as experiences, gourmet, shops and accommodation popular among both
residents and travelers, includes area guides that can be read to learn about each town’s history and detailed walking routes,
and provides transportation guides as well as information on manners and customs unique to each region.

( POINT-2 ) ( POINT-3 )

/ /
B -X{kh 5 M DS
Z 01D H%EEK JIfRmEiAHE
BB TIREL BIORDIEPA~—Y—DH Y H3E IZAL—9—DFEYF—P, TUFEDHEE/NIT B~

FUEBSNBEROLHES ZOLMERH BT HDFTH IIRE DVWEBIL UK BB LS BB DORE D, STENSHE
MELTHEULHDAABTY, SNIcAJSEHRE/ILTVET,

Filled with miscellaneous local knowledge
and reader reviews

In search of attractions in the local area from
a historical and cultural perspective

In addition to tourist information, our guides explain extensively about
the town'’s origin, buildings that have a story to tell, and information
that provides a learning experience to the reader. They contain details
the reader can enjoy reading to learn more about the local area.

Ehc

WILE

Pure
advertisements

BIANVDANR—R - BRRE
LEEYFETERVWGbELEEW,

The guides also have unique special features that will give you
something to talk about, such as pages that introduce the local
dialect used in each area and local manners on how to use
escalators. We have also published reviews from our readers.

ONTACT US Hi[hE F1 7Y 7 BRIERAIGETTY !

We can also publish pure advertisements, tie-ups and business publications!

Please contact our advertising department for information
about space availability and costs associated with each title.

© —MHEE !
A RRHEE |
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© Tokyo Eleven i
Islands, General
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Profile

e 787 1 —IL (ENRTT)

Reader profile (Japan trips)
R TICA TR TL-1) #ff
FEEIZBLEDT. 30~ 50D EHNZ <. BATFRT BIK

TR TY, BAKBIRTIRITADOERA "MREMZGDET
67% & RN TIEHA R TV I TL>DDERZLTVET,

Our readers thoroughly check information in books and prepare before the trip.
Many of our readers are male and female company employees in their 30s
to 50s who prefer to make arrangements for their trip by themselves. Sixty-
seven percent of readers purchase the guidebook before selecting their
travel destination and when considering a trip, showing that they thoroughly
prepare using the guidebook before the trip.

B RERIERL  Age composition ratio by gender
30~50RRDALRERDICIBELEVWED  We receive extensive support from people of

TEEWVEEWTWET, various ages but mostly people in their 30s
and 50s.
(%Fii5) (Age)
1068
Teens gl&
Men
201%
20s
301%
30s
40f% 25.5%
50%
50s.
60 E
60s and
older
40 30 40 (%)
A tHEFUY Household income
. -~ - Household income has two peaks in the three
?ﬁ‘ ﬁl_lli 1300 ?0027'5 i ﬁﬁ; million yen to below five million yen category
PON 000BFFKHD 220D~ and the seven million yen to below ten million
HHDFET, yen category.
PR
Below 3 million yen
3005MLL E5005 M
3'million yen to below 5 million yen
5005 E70073 Ak

5 million yen to below 7 million yen
7005MLE1,0005MF
7 million yen to below 10 million yen
1,00075F1L E1,5005 K5
10 million yen to below 15 million yen
1,5007A £2,00075Mxi#
15 million yen to below 20 million yen
2,000 E

20 million yen or more

0 5 10 15 20 25 (%)

B ERA1 R Ty VEAREH

Time of purchasing the Japan  IRiTEDRER BRITSEDIRIRET
guidebook ovel desiinaion e destngtion
6 7%DIRITEDBIRRINRITREE NS L

RN TilcHART v I =8N KRIT 3% R
FRUPIRETDITE 7T > DIRETIT BE A B
SERWCEWTWEY, Guidebook

purchase period
Sixty-seven percent of readers purchase (%)
the guidebook before their trip because
they answered with either *“Before
selecting the travel destination” or "When
considering the travel destination.” They
use the guidebook to help them choose a
travel destination and consider what they
want to do at the travel destination.

8 1R EOERRITOEBFEIEE (OO0 ReHE)

Annual average number of Japan trips that last for 1 day or longer
(including before COVID-19 pandemic)

1EH &LV 2EAEETTA. 6[ELLE  The majority of readers take this type of trip

H1E e, Z2L<DHENEPERS once or twice a year, while 10% or more take
= 6 or more trips a year, showing that many
WE9, ! .
REELTVET people take trips that have them stay in
accommodation.

HRITFEDIER - 1R5I0F

When selecting and considering the travel destination

27.9%

A4
4times
5[]

5 times
6~10[E
61010 times

11~15[E
11to 15 times
16EEE

16 times or more

0 10 20 30 (%)

REAE

Survey method

REHE/AVY—FY NPV T—h
i/ HAENSERERR

TN/ 30807
#/E/ GMOVHY—F
D/ HIRDEES

0 Bkl

Gender ratio

BRIFFELEB>TED, NFUR
FL<KBATNTVWET,
The guidebook is bought by a good

balance of both men and women at
almost a 50:50 ratio.

%  Occupation

MEENNE6%. FEER TR
16%. FAEHT10%EBZE>TVEY,

S8

Company employee

FRER - EREX

Part-time workers, etc.

FE

Student

SRR

Unemployed

| BEROU—SYRAARREZET)

2
Civil servant

EEE - &
Manager, Executive
Z0ft

Other
ZOMEEDHE | 30,
Personnel at other organization | ™~

ERR/HIROSEHERREAE
REHARM/ 20245388H~3A11H

Survey method / Internet questionnaire
Survey region / All prefectures in Japan
Survey target / People who buy the Chikyu
no Arukikata Japan guides

Survey period / March 8 to March 11, 2024
Sample size: 308 people

Survey / GMO Research

Analysis / Chikyu no Arukikata

it 49% B UL 1%
Women  Gender ratio
(%)

Around 66% are employed, 16% are
housewives/husbands, and 10% are students.

40.6%

0 10

8 RITHRE (FH7AE)
TEFECEAOFNEARN TITS L
WSEEHT EIE . BETHRERHRIT
BADKEEEDET,

MZEHRTINVEEEBSTFR

Arrange their own air ticket and hotel, etc.

=
Request a travel agency to arrange their air ticket and hotel, etc.
REEELONYT—I YT —

Package tour without a tour guide
RREMNZONYT—I YT —

Package tour with a tour guide

EBHRBW, ZOERTHIT

Business trip or travel by extension

Z0ft
Other

20 30 40 50 (%)

Form of travel (reservation method)

Seventy percent of readers answered that
they reserve their own transportation and
accommodation, showing that the majority
organize their own trip.

ERiTEE
BEEDERRIT2EDRITEEIZ. 158
2AENBHE<44%. RWT2;H3EH
30% &, 2 HETORITNT4% % L8
TWEY,

TERM E

1week or longer

80 (%)

Length of Japan trip

For the lengths of two most recent Japan trips, two
days one night was the top answer at 44% and three
days two nights was next at 30%. Seventy-four
percent of readers take trips of up to 2 nights.

44y

20 30 40 50 (%)

B BT 1 EICDE—AHD DIRITER

Travel costs per person for each Japan trip

3AMAKEN30%. 5 HAEREN28%.
10FARFEN24% EBEEZBZ T W
EER

~15MKE

Under 10 thousand yen

1A E3BAX

10 thousand yen to below 30 thousand yen
B ESHAKR

30 thousand yen to below 50 thousand yen
5AM 105w

50 thousand yen to below 100 thousand yen
1075ALLE205FKE

100 thousand yen to below 200 thousand yen
207FMLLE305MAFKE

200 thousand yen to below 300 thousand yen
307FLLES0TFFR | o,

300 thousand yen to below 500 thousand yen °
505 E

500 thousand yen or more

Thirty percent pay under 30 thousand yen, 28%
pay under 50 thousand yen, and 24% pay under
100 thousand yen, which is over 80% of the total.

10 15 20 25 30 35 (%)
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( POINT-1 )

/
XM HEEX20FA LI

FEOEBU DL T, HEBRDIERL TV T« T RIS
EXFENTVET, A FAMPEEA NS END “ KL THD
WO LA 7R ERHLTWED,

Most readers are women in their 20s

More than half of readers are female and the guidebooks are
especially popular
among active women
with a strong consumer
drive. We have been
conscious with the
layout to show many

.

XSk ) :

\ *’-’G‘ Qo*

,40 Japa" o¥

l I » 5 ¥
LVEIRERNA 2

FERFDIDDTFIES TARIESRAF

ASDEBBHTIE. THABREESL>EES. FilEI V7 Viki%ZE. WOHToTHIE
WEhDOERS TEEBRRBTES, BDDIES FATI V1%, BAKRITEXF—D
5, ZEDORVE—T—F T, E>THEDMDELHFET,

Short adventure guides to help women who love to travel

Beginners of overseas trips and seasoned travelers can enjoy great trips using these guides to plan
refreshing and exciting trips that are a little different to what everyone else does in cities popular
with tourists, and also plan safe adventures achievable with little effort to countries they have
always wanted to visit.

BARY RS !

2021 Ficid, FLOERIRIRRMELE ., RRICVEHS HRERT 2 RADHD R BT RRTEL CRE) 1%
RTELOABIREORRS U — XHFEIS, & 51C. 2024F (CFHLEE) TR HHLES MDY . BN
BOREDTA VT v TTH,

Guides on Japan in this series are also available!

In 2021, we released the new Tokyo series of guides including the long-awaited “Tokyo" edition of the Japan guides as well as
"Enjoy Korea in Tokyo" and "Enjoy Taiwan in Tokyo" to allow people to feel like they are traveling the world while in Tokyo. Then
in 2024, we increased the Japan guides lineup by adding Hokkaido, Kyoto and Okinawa editions.

O E I EE -T2 LIEERT.
TIT 4 THROZMEICBRVTIFERTWEHA KTV Y

The guidebooks have gained a passionate following of active women because
they are filled with themes and information that women love.

( POINT-2 ) ( POINT-3 )
Wi 5 TIROMAER JZIRE 2024 FEI[E 25794MNLERIT

FEY—7Y NOEL - B ERGEL. IREDBHERELTE
52%&5. A=A BERPIROETIVI 5V 2L HIRELTW
F9. MOAL TR ESF 2RI EF,

Suggesting "experiences” only possible in the local area
We carefully select the interests of our target readers to provide them

BARITEFF—H5, TEDDIRUE—Y —ETICEIITHTE
251 MNUHZ B, BIMR38Y 1 MLICIZ. ERIRSY A ML
RITEEPLTVET,

A total of 57 titles have been published as of 2024.
We have many titles that can be recommended to both

with many suggestions

on local experiences and
model plans for their trip so
that they can gain a deeper
feeling of the attractions
at the travel destination.

beginners of
overseas trips and
seasoned travelers.
In addition to 38
overseas guides,
we have been

illustrations and photos i 5 The guidebooks have publishing more
that give a fun and cute =) convenient supplementary Japan guides.
look to the guides. it @ maps that can be removed w
and carried around.
\ . L REHE
o 3
ZEHE  Agegroup Uﬁa&prége{; 20M7.8% BARITZETREED ) BEEH 2024428200
el S IROEHIREF RIS T H? () HEHE ]
(i) (Age) sa”'é?éﬁ |5'|‘{; | How do you gather information for your trip abroad? Sk aruco VUL, OV R Y. v
0 yenoan 1 2:3% sposy (Can have multiple answers) Hi—I A3k, KA R,
20.524m 8.6% Men HART Yo 2,027 AHUT R—F I KU, BB
252018 15.8% Guidebooks A 2206 1
25-29 years old - SNS 1,531 ’
30-348 10.3% F47.8% _“sNs »
35~30m 9.8% Bxlt student - g 22 gt 1,506 Survey method
35-39 years old o 5 AIEE 8.5% : eostie
40~441% 10.1% Gender ratio LsR S, Occupation BA 756 Survey date: February 20, 2024
oo o %) Civil servant (%) Friends Survey method: Reader
B 12.0% AAQOIS 756 fonnaire
%05;‘;953‘;% 11.9% Feedba:kfrumcthsr;’znf\e 449 .Iq-UEStItDHI'\aII'QS I Lond
55 16.4% & 9 i arget: aruco Seoul, London,
85;,00m 9.7% ik 90.2% iﬁ)usewife a*rﬂnssr.nsﬁ) ce Mag_j__ztl:; Singapore, Taipei, Bangkok,
0 SO 9.5% Women pany employ w337 Honoluly, Italy, Ho Chi Minh,
0 4 8 12 16 20 % 0 500 1000 1500 2000(A) Paris, Taiwan

@CONTACT us

BIMMNLOAR—2 - BRBELEEYITEHAWE
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(people) 2,206 purchasers

MILS - BREMRATEETY !

We can also publish pure advertisements and business publications!

DS,

Please contact our advertising department for information about space availability and costs associated with each title.
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4 & Full color (CMYK)

Plat

BOFEEhHYPTET

HEROBRO LREELDEINIF TV Y
WIROSEH735 TIHO L TIEEOR §5%. SEPEREEOEY 27 Th
IDBF ALEA K79 50T, BROBEHLEONSE 5 ARDREET.

22891 ML ZEHT, HFEZEZRUVOFEUVWMAP »ESAIFEI—R, ETILTFY
%E%o Eﬁfﬁ.h‘.ﬁﬁ’é%bﬁf:wﬁ%ﬁ'@?o

2ty

g R D m
% 777/1*/7“”

18 wwxewaes

Guidebooks with highly visible and easy to understand information that help
you efficiently plan and enjoy the trip that best suits you

These guidebooks are packed with seasonal information only available from Chikyu no Arukikata
and feature visuals such as photos and illustrations in an easy-to-understand format. We have
published a total of 28 titles from Chikyu no Arukikata noteworthy travel destinations to popular
travel destinations. They come with detailed maps for enjoying city walks, walking courses and
model plans. They are ideal for enjoying a trip that best suits your own tastes.

F SRS ENE N > A ¢

RETIPEZRECLELJTRBIRERRY MEELY B

BEZTRELVWRDT—YPRET S, T X&EHPIFELEL Y o Lo DFHEAAFHL TEEEPRIFET
PO PIL BENLCRBTRZELDHDET I HT 5V IGEHIERE FiE. RETORARLETEZE
ERULEAARTT,

A selection of things to do and places to see at the
travel destination

Select travel themes. noteworthy places, gourmet and souvenirs that you want to
experience. We have condensed the latest information and recommended plans
for you to enjoy your trip in a limited amount of time using an easy-to-understand
format with photos and illustrations so there is no need to carefully read through
all the information. A guide that is both practical and portable for use at the travel
destination.

( POINT-1)

/
BEEVLHBLEEDATILT
HH YT BN

REDBERPESED/IN\IHVEHTOI D, EEPHRE
ZRAUIGGEE T, A1 THTBRA TORDOUTIRAELHE T,

Features easy-to-understand visuals using
photos and illustrations
Photos and maps are frequently used on each page to
provide information about the travel destination and
knowledge of city walks at a glance, allowing you to relax
and enjoy the trip even when it is your first visit.

( POINT-2 )

/
BaREN

E&-HAZ-
RIS E S 2 (CRE

EREREOIV/Y MY 1 TR IC D BB IRZ R, T
RITPHIR. V7—IRITOBEBICEHEITITHTY,

The ideal weight, size and amount of information
for carrying with you while on your trip

The guides are compact making them easy to carry around

and contain carefully selected information required for

your trip. We recommend them as a companion to short

trips or business trips and while traveling with a tour.

@CONTACT us

BIMMNLOAR—R - BABELEBRLITEHVWEDELZE L,

( POINT-3 )
/

2024 187
228914 MLEFRIT

Bt NY BEDXI ¢ —FHHS, VARNFRYY, Y3—I TR
EDAK ERFDOEXTHROES TSR T T VT

A total of 28 titles have been published
as of 2024.
We have a lineup of guides that will fire your desire for
travel containing a range of places from major cities
like Taipei and New York to countries that are becoming
popular destinations such as Uzbekistan and Georgia.

e solEe o g
TANF RS> 2 IPIN TN

YIRAK 5 o7 59 vIVH

UZBEI(ISTA NI TA INA N TAINAN KMM wmpm

TAIAN TANAR TAINAN | MALACC,

MRS - FRLRFTRETT !

We can also publish pure advertisements and business publications!

Please contact our advertising department for information about space availability and costs associated with each title.
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Supporting travel and regions with our vast lineup of guides

057 . EROSEH I EAKF Y79 —PEBE. S AT Y—#FRENIFTRLTTELFBE
. BOHARTYINARTY, £le. RTHATHEEZEZRZ LN TEZTHRORE, VY —X
o/ * ‘.': l — 2
RDBIE) =X | 3051 s emBL O£,
Collaborative A guidebook with a fresh perspective created in collaboration with Chikyu no Arukikata and

Picture Book Series popular characters, manga and mystery magazines. We have also developed over 30 titles in the
picture book series, from which you can learn about the world just by reading through them.

2 e o= 2 AN\ 2020~ 0C P et KARIZAR

©Chuya Koyama/Kodansha

HEREPY—X FHTEEOI L U TEG 38K, BEY
o DEMEENK MR TH < BHBOEFIER
Goshuin Series TUTLUR, SESEBMIBPT—I D51

NV EGIE, 7—LDOX[FRE L TRMS
nNTWSRARY Y —XTY,

Goshuin are stamps received as proof that you
have visited temples and shrines. Since publishing
Japan’s first stamp book “Kamakura Old Temples
Visit with Goshuin,” we have created other titles
based on various regions and themes. This is a
very popular series recognized as the spark that
started the boom of people visiting temples.

ek —2 BAENOBIRE * EE &< HET 51

®>/ . o

: s K7y 0. TBoANBR TR Eotn (PRI

Shimatabi Series =OBHEBEGT B £8I2015 FIAITI, TARARE
RAE235 1 MLFFH, BOFERPETILX, b
BOX{ - EELHHTT.

A guidebook that provides adequate support for
island trips within Japan. We launched this series
in 2015 with the aim of delivering great attractions
as talked about by island inhabitants, and have
now released 23 titles. The guides are filled with
information about things to experience on the
islands, island gourmet, culture and history.

RO FEH, OHEST. TR RO
HEYU—X. Bk U—XnE, sxy  BIPy Ne=ty)
ERYY—REGA Ty T U HIRAD H 158k &

$¥tﬂ#& THAIRET o

Business publishing We can also publish commercially sold
books that tie-up with various series
such as the Collaborative Picture Book
Series and the Shimatabi Series, as well as
Chikyu no Arukikata.

>9
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WAHER 0 1996 &
M Launched : 1996
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HEER DAL= TETS ODETTH

REBUIHS >

HYRU— | 2023118
Suntory | November 2023

EFOABFEHEXLRIER | 2022478

Monaco Tourist and Convention Authority | July 2022

(POINT-1)
/
MHRICITE (B IRELSES
RIS AT SIS S HREBORE, THich
B AHERALLES,

High quality articles that make you want
to travel

Articles from the Chikyu no Arukikata Editing Department,
who are very knowledgeable about travel destinations all
over the world, encourage our readers to take action and
go out and travel.

Follower

SNS tHEESh, HERDSEHT7ICE
WERITTWET,

Delivering information to Chikyu no Arukikata
fans through SNS.

@7AOT7—#
(2024 £ 4 A1 BIRE)
Number of followers
(As of April 1,2024)

X ©
IEERD =75 76,000 9,490

aruco 7,151 17,000

TR D £ T

www.arukikata.co.jp

T T4 7 TRICHLWREERLTLS
A—Y—[ZXFThTWSY Ak

MIRDHEAV 7. 108%F0D Z HRNMS30KFTIHED I L =7 LK E TIEE
WIRIFZ ICZFSINTVE T, IRITEZERL TWB 1—T—(ICE T 2 R/ERORH
EVNBIROSEAHREIDRET IHRMIER. 1 K7 v I ORKTER. BRI
EDI—F—%2BATVWET, FERNFHREEELLTED. B - ERNKRTERD
PRAF 4 7 & LTRAMDILKRICEIMUE T,

A website that supports active users who are always looking for new travel
destinations

The Chikyu no Arukikata website is popular with a wide range of travel enthusiasts from Gen Z late
teens to Millennials in their early 30s. We have created a corner of the website that provides the
latest articles from our Editing Department for users looking for travel destinations, local information
from Chikyu no Arukikata correspondents, information about publications of the guidebooks, and
discussion forums. We are also improving information about travel in Japan, and are contributing
towards expanding our recognition as a PR media for overseas and Japan travel information.

HA R 7Y DRFIEHREFEFEH P!
AART VI DHETFEPLHIDE S B4 E = hER
7y Z7ULTWET,

Updating guidebooks with the latest
information as required!

We post notices about new publications and information about
scheduled revisions for guidebooks on the website whenever
necessary.

( POINT-2 )
IR EEHRFIREICLBIFHRAEE

( POINT-3 )

/
CCTLh RN WMEREISEL

BRED, RMEEELRSTIOERT, S1TRDHILEE
RELTVET,

Information submitted by Chikyu no
Arukikata correspondents

Correspondents submit articles that provide a live
sense of being at the travel destination from the unique
perspective of a local resident.

Profile
65U E 4.2%
65 years of age or older
55~64i% 8.3%
55-64 years old
% 24.7%
sold
45~547% 12.5%
45-54 years old =D
FinE Zit 50.6%
Age group Women

(%)

35~44i% 20.7%

35-44 years old 25~34i% 29.6%

25-34 years old

BLEHIC18m~ 40 AL DRITIFER
TIT4TBICRFINTVWET,

HARTVIIHEENBD ST LA PERER. RITERZH
E{VESEN

Information only available on the website

The website has gourmet and tourist information as
well as the latest news that we could not fit into the
guidebook.

AEME

BERE 202451818~ 28
1580

#E A% Google Analytics

R HMROSEHI LT 1—H—

Outline of survey

Bxlt 2if 49.4% Survey period: January 1to
Gender ratio Men February 15, 2024
(%) Survey method: Google Analytics
Target: Chikyu no Arukikata
website users

The website is visited by both male and female travel
enthusiasts in the age group from 18 to early 40s.
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A multilingual travel information website for inbound travelers

In 2009, we launched an inbound business and have been publishing a multilingual free magazine.
With our many years of accumulated knowledge, we launched a long-awaited web-based version
in 2019. This website provides information in several languages on various topics from introducing

E%%;%

( POINT-1 )

/
ATEICIFHRZ BT 5T

ZLDORTEDA VI —RY R TEREKT 27— N T RFRER
DEIRTERRUTNE T, 207, BRERRLTVBIRIT
HILEBALEITBIENTEXT,

A system that delivers information to
travelers
Using words that many travelers often search for on the
Internet, we have been able to appear as the top search
results on the browser. This enables us to reliably deliver
information to travelers that they were searching for.

( POINT-2 )

/
NBEBADRHS“BARABHR

BAEADNEELTWBZRY Mo, ZOLHICESTALLEICRS
BFINTVREHDREZLDRITENRHOTNS “ HAABRD "
BEREENMLTVET,

The "Japanese perspective” sought by
foreigners
The website features information from the perspective of
a Japanese person sought after by many travelers, such
as tourist spots of interest to Japanese people and things
that have long been important to people who have lived in
the local area.

BEACEST 3¢,

AARANE &@WL

Profile
65U E 3%
’7 65 years of age or older FDfth 10%
Others
55~647% 12% 15%
- Id
55-64 years old 0 £168% =42y q:[%]h?::
Women Men &+h/38%
Ea R 4% During
45~5af2le TEDE Bt FxUn 14y gl the trip
45-54 yaarsold Agegroup  25~34i% 25% Gender ratio America By region
(%) 25-34 years old (%) (%)
35~441% 24% & 25%
35-44 years old Hong Kong
XEFERRL

FERTZESS225~44 RN RE T,

The largest number of visitors to the website are in the age group
of 25 to 44 years old, who boost inbound traffic to Japan.
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*Excluding Japan

FHAYE—F—DZWEFFE (&

noteworthy places to articles that delve deeper into attractions.

( POINT-3 )

/
TWhRWRAHERR
EBEHETTANBRET, BEOERCRIL B

HPFTVEEEEZHIELTVE T,
O ZRR<

Accurate human translation

All multilingual information is translated by humans to
produce articles that are stress-free and easy to read
using natural expressions in the target language.

* Excludes feedback and reviews

Wabi-sabi

REBRE

BN 2024 1B~ 28
#AEF%: Google Analytics
YU 720051 —

ﬁ'f(?l Outline of survey
B Survey period: January to
ﬁ'fj'tz February, 2024
Be Survey method: Google
durlngzoﬁl;etnp kYT 62% Analytics
° Before Sample size: 2 million users
the trip

E-BEB)OI-Y-NTRRBEZLEDTVET,

Around 70% are mostly users from traditional Chinese areas such as Taiwan and Hong

Kong who frequently visit Japan.



Contract License

P fa

[HIRDBEZH DTSV RAA-I%ED LT
BESAL/ABSREERLTWET

1979 FDRIFILUIE, 45 FLL Elchblc>TEE EIFTE “ BAKRTO/NAITIL” WS
TIVRAA—IZENUT, BEOREBITIXI XLV ABREZRRALTVET,
REAAR TV I RITEEVTE > TELRDOPER BEPGHRIAIXFINT, BE
EEFROBR - Y—EXEIFRLTVET,

We have developed various types of licensed products using the Chikyu no
X BW b HERILEHH >REMO L Arukikata brand image.

HFIV—EHRBLTIRALET Since the launch in 1979, we have built our guidebooks as the "bible for overseas travel” over 45
* Below is a selection of typical categories

e years and have used this brand image to develop various licensed products that go beyond the
from the many example of commercialized .. . . . . . .
products we have developed. limitations of books. As a long-standing guidebook publisher, we have collaborated with various
companies to provide products and services backed by the security, trust, history and tradition we
have developed over the years.

7] 712”1;)—'[-: =] HAR TV IDEREZFDEEEBLULIIINYIOEFRLGE We have created a series of products such as miniature books and eco-bags printed
< ZFDAVITRR “ 5L BRBIFTOV=LIhTWET, with images of the guidebooks that capture the impact and feel of the guidebooks.

e
NTAI228

SO FEk ¢ T

FAeYY—1\VH1 1Yy — 1 9hFhZ—T—Y

MY I—N\VH1
Licensee: Bandai Licensee: T-ARTS Company Licensee: Bandai

JEPFAL—MREDBEFHMS. LNILNAL—P From confectionery such as gummy candies and chocolate to retort pouch curry and cup
hy THEET. ROELATHIIB1EDHEEE/NYFUTT, noodles, the perfect companion for “food,” which is one of the enjoyments of traveling.

Confectionery
and food
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Licensee: Itochu Licensee: 36 chambers of spice Licensee: Sanyo Foods

BALEREZELETITOULEHZHIRITYIDERE We have developed travel goods, stationery and miscellaneous goods using

SEAUVERTHRYOXE. #E2ERAULTVWET, images from over 170 overseas and Japan guidebooks.

Other miscellaneous
goods
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Promotion Services
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Ideal for corporate advertisements, regional activities and showcasing tourist

content

We produce booklets and websites using our editorial expertise based on brand design.
These can be used for a wide range of activities such as promotion and branding.

#w F = fl

Examples of produced items
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Hands no Arukikata ‘
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We produced this book as a gift during a
promotional shopping campaign. A booklet
produced from the desire to convey the
thoughts and identity of employees and
staff in each Tokyu Hands store to show the
charm of the company by representing it as a
"country"” in the style of a guidebook.
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2022% NYIBTLDEER 20234
2022 Yamba Dam no Arukikata 2023

NYHBY LA ESEEIEATITY 7 01 %
FRTB/INVTLy ke LTHIE LTS
FHELD EBETY PEIE. BHBEE
HICAIT T, #HEHLRUHIENME LTD
Y LERBDBNZRZZ—MTT,

We produced this pamphlet to build interest in the role
played by Yamba Dam and the surrounding area. This
book conveys the charm of the dam and the surrounding
area as a tourist spot that anyone can enjoy, aimed at
tourists in nearby regions and the Greater Tokyo area
residents, as well as dam enthusiasts.

BBRN\VBA LRI KRBT

Yamba Dam Office, Gunma Prefecture

WiRZERIDIN>V 7Ly b
Offprint pamphlets
HIRADSHFLIAV T VY DH
ZIRFL SOV TV ER

We can also create independent
booklets and leaflets by taking
excerpts only from preferred
content available in commercially
sold books and combining it with

715 7R R

LS oN NASUSSHIR ARAWA new content.
L 0w o= F T 7 2o 202324 [E T 2o A enaa o
A &, Guide to  Tokvo-Nerima EAl) ay_g_gg =z B
BT, 2EEHYosgy DIONSEEN | FOITTEIIAN | rochinservoriavense| | EXTEEI 2 B

HTH2D AT N F 7 B—DB S

We can also proceed with producing
multilingual editions simultaneously
together with the Japanese edition.
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Japanese

7

Traditional Chinese

mmwn

A

Simplified characters

B
English

HER /RO EHENtEY—/ 2023 F
Nerima Tourist Center, Nerima Ward, 2023

Korean
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Example magazine pages

THIZDEES

Sumida no Arukikata
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Sumida Tourism Association, Sumida Ward
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English and Traditional Chinese editions
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We delve deeper into the
attraction of local spots and
feature themes that make
people want to spontaneously
visit them. We can also provide
guides in multiple languages.

public baths

good, old fashioned charm
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Go by Seibu Railway! Trips to the outskirts of Tokyo
BERKERN R

Seibu Railway Company,
Ltd.
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ZBhie BERBANAF

Saitama Prefecture Tourist Guide

ITU7RBERECEZEE
ELRAH, NERBFRLVE
HTOhBV Y T2/
TWEY,

Our guides contain maps
that show the entire area
and noteworthy places
as well as their position
in relation to each other
at a glance.

20234 BERFR 20234
2023 g?ﬁggna Prefectural 2023

EhCONTACT us

FELSVLT VA MEEE T CELITR AR DB TTREVWLET!

VI7VPEEEDEASHOEE AR

We can also combine websites with video.

to websites and video!

We offer a variety of combined services to meet your requirements, from booklets
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Arukikata
Travel Research
Institute

tourism

visitors

FHWEDLE

it HIRDSEH
BRY—T T4V IEER
T141-8425 FRHR)IXEARA2-11-8

Tel 03-6431-1008 Fax 03-6431-1847

https://www.arukikata.co.jp/company/

TEENSRAES]

VEERE - TOE—Yay

BT OYIRAN—U—[L&L2MROIYTVYD
EE R RIERE Y AS A RN —Y—,

BERT  SRAAEEDcH DIRE - IR

Examples of our past activities
'WEncouraging visitors to visit locations and promoting

Vimproving the environment to receive visitors
Toyama City: Training to improve tourist guide skills for
wealthy tourists from overseas

WTourism support business
Fujisawa City: Surveys and strategic planning to induce

T D £~ & T
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BRICHDDBITRTOBI RIS EEFIELET, £REE3|TIEHEOMRBL LI, BENS
MEEHEEFTIVANY T THRWLET,

Travel enriches the hearts and lives of people.

We want to invigorate all people connected to travel by uncovering local
attractions, further refining them and delivering a message that will “resonate”
with travelers. With this vision in mind, we started our activities in 2017.

We support everyone involved in tourism through various means that include surveys
and research into tourism (inbound and outbound), consulting, and encouraging tourists

to visit locations. Together with our industry-leading expert researchers, we provide all
the support you need with our services from surveys to implementing measures.

| Guide of the Year |

AVNO VK- HAF D%
ICELTVWEXY

VEFANRGRR
Bl AEAESREBEFELA A RAFILT v THHE HIRDSEHHETRFANL "Guide of the Year ) EHUL TREE
VTR BEROELUIc HEINEACROHBEFEOER P EMZEH

U, ZheEonHCHBNEAEZBE ST 241 RhEN DRSS
B0, PAEICHA REHRA L BICBRZCEZRIELTVET,

We will continue to support inbound guide
activities.

Japan Tourism Agency: “Samurai Stories", a verification study
to coordinate and promote local content using long stories

The Globe Trotter Travel Research Institute has launched an
award activity called "Guide of the Year". This activity aims
to spread information about the activities and contributions
of all guides who are worthy of a special mention, to use
this information to inspire people to want to work as a guide
for foreign visitors to Japan, and to become the foundation
for guide culture to take hold in Japan.

Information

Arukikata,Co.,Ltd.

Marketing Department

2-11-8 Nishigotanda, Shinagawa-ku, Tokyo 141-8425

o]

X HIRDSE 7113 RREHFTIR—ILT « VT ZADEFHETI .

KIBEARIZ2024 F4AREDHD T,

**Chikyu no Arukikata” is a registered trademark of Gakken Holdings Co., Ltd.

*Published information is current as of April 2024.



